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QUAN BIEM CUA TRUNG QUOC
VE KHAI NIRM THJ TRUONG VAN HOA

Tran Thi Thuy

Tém tat: Cung véi sw phat trién cua cac nganh coéng nghiép van hoa, thi trirong van héa Trung Quéc
da duwroc hinh thanh ngay tir nhiing thdp nién cudi cda thé ky XX. Tir géc d6 quan ly, chinh phd Trung
Qudc khéng chi sém thira nhan suw tén tai ma con dua ra sw xac dinh vé néi ham cda khai niém ‘thj truong
vén héa”. Céach tiép cén cda Trung Qudc déi véi khai niém nay thé hién nhitng ddc diém mang tinh bén
chét cua mét nén kinh té chuyén déi tir thé ché bao cép sang nén kinh té thj trvong. Bai viét tép trung
phén tich quan diém cda chinh pha va gidi hoc gid Trung Qudc vé néi ham khai niém “thj trurong vén héa”
dé thdy nhiing turong déng va khéc biét so véi cac quéc gia khac.
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Tran Thi Thay: China's view on the concept of cultural markets

Along with the development of cultural industries, cultural market was formed in the last decades of the
twentieth century in China. From the management perspective, it is seen that the Chinese government not only
acknowledged the existence of the cultural market but also defined its connotation. Chinese approach to this
concept reflected the essential features of transition from a subsidized to a market economy. The paper analyzed
the views of the Chinese government and scholars on the connotation of the concept of cultural market to identify
similarities and differences compared to the views of governments and scholar from other countries.
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